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Pure: the format for design quality at imm cologne

Pure
Hall 11.3, 11.2, 11.1, 4.2, 3.2, 2.2

Pure showcases the avant-garde of international design in various themed areas:
In Pure Atmospheres, visitors can immerse themselves in densely atmospheric lifestyle scenarios: this
is where companies can stage their brand worlds on a
grand scale. And in between, there’s plenty for visitors
to discover at Pure Platforms: fascinating installations,
young design and interiors brands. The gallery-like
halls of Pure Editions give design labels the opportunity
to present their brand essence and the major interior
trends in the form of their highlight products.
Pure Architects is a source of inspiration for new interior design ideas for walls, ﬂoors, lighting and permanently installed products – such as products for the
bathroom.
Pure – the imm cologne’s innovative format for design
Companies exhibiting in the interior world Pure are
continuously inventing and reinventing themselves –
changing their direction, creating an original feel and
presenting new products, designers, fabrics and living
concepts. New product developments usually follow
a path laid out by design principles. These exhibitors
are united by their dedication to style and the will to
innovate.
Unusual yet practical
Pure is characterised by the variety and diversity of
its range of products and styles. The exhibitors in the
interior world Pure are known for unusual yet practical
ideas, for products inspired by design but produced
in high-end quality, and above all for their authentic
design – because behind every new product there is
not only a designer, but also the philosophy of the
manufacturer.

Aussteller:
Tobias Grau

Pure is the format for design quality. In this segment the
brands stand on their own merit – their own design, their
own philosophy, their own production quality, their own
individual style. And because Pure is as international
as the world of design itself, these elements extend far
beyond national preferences and styles. Every stand is
another world.

Claire Steinbrück
“Design lives from the exchange
of ideas too – on different solution
strategies for the challenges of
functionality, sustainability, aesthetics. The Pure Editions exhibitors do
the majority of their business with
new products and depend on being
able to present and explain their
quality. In the long run, the interiors sector needs the kind of market
that only a trade fair can provide:
the opportunity to touch, try and do
business. The rhythm of an entire
industry depends on this trade fair,
and we want to keep that rhythm!
We’re looking forward to
imm cologne 2022!”
Claire Steinbrück
Director imm cologne
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Pure Editions
Pure Editions presents innovative interior
designs and product concepts with
special-edition character.

Pure Editions is the dynamic, compact format at imm
cologne featuring all the most exciting ideas from
providers of visionary furniture and interiors concepts.
The open, individually designed trade fair architecture
is set against the dark backdrop of the hall, lending the
segment and its product concepts and interior designs
by international exhibitors a theatrical ambiance: a
venue for staging designs that make a statement.
Visionary furniture and interior design concepts
Pure Editions is the imm cologne’s platform for creative brands with visionary products and product concepts, which are openly displayed in close proximity
to one another. As the second format within the interior
world Pure, Pure Editions is based on conceptual
presentations in which visionary design and ambitious
brands are seen as equal actors in the design process.
Visitors will experience Pure Editions like a gallery for
the design icons and creative concepts of our time.
It is a showcase for creative statements by designers
and brands and serves as a podium not just for labels
who aim to set benchmarks with their furniture, lighting, classics and original design objects, but for developers of innovative materials and new applications as
well. Pure Editions offers an exclusive setting for the
discourse on progressive design.

Exhibitor:
Thonet

Pure Editions
Hall 3.2, 2.2

Beneﬁts.

Pure Editions
Hall 3.2, 2.2

Pure Editions
• High awareness factor.
• Platform for discourse on progressive design.
• Core theme: presentation of visionary collections with
creative products, innovative materials and
new applications.
• Synergistic effect: the joint idea and equal footing of the
exhibitors’ presentation create a prestigious community
effect.
• Innovative trade fair format: unique in the world
• Exemplify themes and address growth markets:
Pure Editions is the trade fair platform for the interiors
ideas of tomorrow

Exhibitor:
Richard Lampert

Pure
Hall 11.3, 11.2, 11.1, 4.2, 3.2, 2.2

Contract business, media, interior professionals:
targeted at decision-makers

02 interior
Designers
01

journalists
bloggers

03 buyers
independent
dealers

06 contracting
decisionmakers
+ consumers
05 architects

Exhibitor:
Richard Lampert

04 creatives

Target groups

The six most important living trends
at imm cologne 2022

Time for exchange.
Natural Luxury

Blurring Boundaries

Connected Living

Quality is the real luxury

Spaces without borders

Smart home, networked living

Traditional craftsmanship, simplicity, premium materials,
soft-edge design – these are the signals that point to
“pure” luxury – pure because it’s natural, deﬁned by
a focus on what really matters and the willingness to
renounce mass consumption in favour of sustainable
product concepts.

The growing desire for boundary-free living is leading
to overlapping realities and styles that blur the lines
between indoors and outdoors, (semi-) public and
private, living and cooking, living and eating, living
and working, living space and bathroom.

It’s becoming more common for items in private homes
to be connected with smart technologies, and interior
design is adapting to this increasing connectivity.
We’re bringing the world into the house – a top trend
and a growth market.

For Seasons

Sharing Spaces

Multifunctional

Living with the seasons, the delights of decorating

Convenient living with social connections

Smaller, less, more than meets the eye

Interior lifestyle is a topic that’s very much on people’s
minds. As an expression of personality, the interior no
longer paints a rigid picture but is becoming a continuous
process instead. But the changes in the furnishings
aren’t just inﬂuenced by trends; they’re directly affected
by what’s happening in our natural surroundings and the
rhythm of the seasons and our cultural customs too.

Integrating the home ofﬁce into the traditional living
environment isn’t the only challenge that the interiors
industry will face in future; the sector will also have
to develop models for “a new way of living” that seek
to provide solutions for phenomena like urban densiﬁcation, demographic change and growing mobility.

Urbanisation and rising housing prices call for smallfootprint solutions with multifunctional features:
how can maximum comfort be achieved in a small
space?
Trend photo exhibitors: Thonet, String, Cor,
das Apartment HAUS und Miele

Statement Dick Spierenburg | Creative Director

Pure Editions
Hall 3.2, 2.2

Pure Editions

To view the video, please activate the Acrobat 3D functions (see above)
or follow the Vimeo link (https://vimeo.com/535510270/111efd8d4f).
Exhibitor:
Molo

International brand companies.

Exhibitor:
Magis

Pure Editions
Hall 3.2, 2.2

Open-plan stand architecture.

Exhibitor:
pulpo

Pure Editions
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Walk-in living environments.

Exhibitor:
Vitra

Pure Editions
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On-trend premium brands.

Exhibitor:
Montana

Pure Editions
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Holistic interior worlds: diverse product ranges.

Exhibitor:
Le Klint

Pure Editions
Hall 3.2, 2.2

A source of inspiration for interior designers.

Exhibitor:
nanimarquina

Pure Editions
Hall 3.2, 2.2

Creative scope for high-end brands.

Exhibitor:
Knoll International

Pure Editions
Hall 3.2, 2.2

On-trend: high-quality outdoor furnishings.

Pure Editions
Hall 3.2, 2.2

The sale of weatherproof patio and garden furniture is playing an increasingly
important role for the interiors sector.
imm cologne attracts a multitude of outdoor furniture providers – in 2020, for
example, Ames, Fatboy, Fermob, Emu,
Gloster, Volker Weiss, Extremis, Kettal
and Houe.

Exhibitor:
Volker Weiss

Successful communication.

Pure Editions
Hall 3.2, 2.2

Exhibitors are also sought after as contacts
by the media outside of the imm cologne
trade fair. imm cologne’s communications
department also initiates numerous measures before and after the international
event. Here is a brief summary of the most
important output and measures:
•
•
•
•
•
•
•
•

•
•
•
•

More than 5,600 online articles
3 bn page impressions
120,000 video views on Facebook
128,000 Facebook followers
60,000 Instagram followers
12,900 Twitter followers
1,500 LinkedIn contacts
Facebook events for trade and private
visitors: tool for targeting participants
and interested parties (Push notiﬁcation).
Innovative WhatsApp campaign
5,000 journalist contacts
Outreach Newsletter: 156,000 recipients
150 TV reports worldwide

Pure Editions
Hall 3.2, 2.2

Features.

Pure Editions
•
•
•
•
•

Exhibitor:
&tradition

Open booth design
Premium setting in Hall 3.2 and 2.2
Innovative hall layout
Top-quality visitor experience
Established lecture forum The Stage (Hall 4.2)

Subject to alterations.

Booth design.

Pure Editions
Hall 3.2, 2.2

Pure Editions
• Booths
Boo
should be individually designed and look
op
open and accessible.
•B
Booth size between 50 – 200 m2
• Maximum height of walls: 5.00 m
• In principle, partition walls between neighbouring
exhibitors are permitted; if an aisle-side wall is required, a maximum of 25% of its area may be solid.
• Construction plans must be submitted in advance
for compatibility check
(Deadline: 22.10.2021 | Email to Yvonne Mueller: y.mueller@koelnmesse.de)•
Construction plans must be submitted by the deadline
for technical check
(Deadline: 03.12.2021 | Email to Event Technology Koelnmesse:
freigabe@koelnmesse.de)

Exhibitor:
Extremis

Participation fee.

Pure Editions
Hall 3.2, 2.2

Pure Editions
• For
Fo
or bookings
b
until 30.04.2021*
Fo
or bookings
b
For
after 01.05.2021*
• Plus
Plu pro-rated energy costs
• Plus
P
AUMA fee
• Plus down payment for services
• Plus marketing package** (obligatory)
Per main exhibitor
Marketing package per co-exhibitor**
• Co-exhibitor fee per co-exhibitor
Plus VAT

205.00 €/m2
225.00 €/m2
12.00 €/m2
0.60 €/m2

€
€
€

1,660.00
350.00
850.00

The booth rental price does not include any superstructure. The above-mentioned prices do not include the down payment for services. The down payment is calculated on the basis of the services charged in relation to the previous event. For exhibitors who did not take part in the previous event, the
down payment amounts to 22 €/m2. (See Section 3 of Conditions of Participation, Special Section). Please note: this amount is not included in the calculation of the participation price.

Exhibitor:
FDB Mobler

Koelnmesse’s “General Conditions of Participation” and
“Special Conditions of Participation” apply.
*Date of receipt by Koelnmesse
**See Section 7 of Conditions of Participation, Special Section
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Pure Editions

Subject to alterations.
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Contact.

Pure Editions
Halle 3.2, 2.2

Yvonne Mueller
Sales Manager
Pure Editions
Tel.:
+49 (0) 2 21-8 21-26 16
Fax:
+49 (0) 2 21-8 21-32 80
Mobil:
+49 (0) 1 76-12 56 26 80
E-Mail: y.mueller@koelnmesse.de

17.–23.01.2022

The international furniture and interiors fair imm cologne
is the platform for interior design and interior business.

imm cologne
The heavier social problems weigh on people’s shoulders,
the more important possibilities for retreat become to
them. The home has become the general epicentre of life;
it has to perform many functions and adapt to changes.
The international furniture and interiors fair imm cologne
is both a reﬂection of current interior trends and an engine for setting new developments in motion.
What effects is the corona pandemic having on interior
lifestyle? Which trends will have a lasting impact on
furniture development and production? And when and
where will the interiors sector gather to kick off the
2022 interiors year together?
Right here: At the international furniture and interiors
fair imm cologne, where, from 17 to 23 January 2022,
the most important interiors brands, trendsetters and
creative newcomers from 50 countries will come together to showcase the trends for the coming year. No
other trade fair paints such a comprehensive, compact and well-structured picture of the international
world of interiors.
Exhibitor:
AYTM Gran Living

Interior business: For an entire week, the exhibition
centre on the banks of the Rhine, right in the urban

heart of Cologne, will become the business hub of the
interiors industry – but also the biggest showroom for
contemporary interior design, for experimental living
concepts and forward-looking technologies, for bigname brand worlds and the ideas of young designers.
imm cologne is both: a reﬂection of interior worlds and
a source of fresh impetus for the design scene. The
media and furniture makers alike regard imm cologne’s
performance and content as a trend barometer for the
market. This is where the B2B sector gets together,
where designers meet manufacturers and trade meets
inspiration.
New perspectives on home living and refreshing
product concepts will be especially prevalent in the
simulated interiors of “das Apartment HAUS”. With its
new themed world Connect, Koelnmesse is deﬁning
a platform for the smart living growth market. And: in
2022, Pure Architects will once again provide a walkthrough fan deck for architects and interior designers.
imm cologne brings the world of interior design together.
www.imm-cologne.com

Current status:
02.2021

Subject to alterations.

Welcome to imm cologne 2022.

Pure Editions
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Find out all about what’s happening in
the interiors sector today and what will
impact it tomorrow in the imm cologne’s
online magazine.
the magazine by imm cologne
imm-cologne.com/magazine

Corona information page Koelnmesse
https://www.koelnmesse.com/lp/corona

